
Boutique media & PR partner.
Impact that matters.

Clear. Trustworthy. Long-term.



The outline prepared by the creative team of an advertising 

agency for the launching of an advertising campaign or 

message. The creative strategy generally explains how the 

advertising campaign will meet the advertising objectives of 

the business.

MINIMI



company 
focus

Different and reality.

Creation

Optimize plans and actions to 
achieve the highest efficiency 
with the lowest cost.

Optimization

01

02

Add knowledge, grasp 
market trend and clients 
demands.

Diligence -  Enthusiasm

Confronting the challenges of 
the market, to bring real value 
to customers.

Skill and spirit combined

03

04



our
approach

We love what we do 
and, above all, we 
believe in our work.

We do all the things you’d expect a full-service ad agency to do. But we do 

them a bit differently than the average agency. For instance:

• We has never been a typical ad agency. As your marketing partner, you’ll find 

we offer an unbiased, honest approach to each and every strategic plan. 

• We are committed to story. We have a high number of experienced writers 

on staff.

• We don’t just want to make money (although we do want that, too). We want 

to make the world a better place.

• And, we’re fast learners. Keeping up with ever-changing technology, media 

and the consumer-controlled world are constant challenges, but challenges 

we relish.

• There’s nothing “proprietary” about our processes. This isn’t rocket science—

it’s advertising.

• We mean it when we say we take risks. Great advertising demands it. So we 

take on as much risk as necessary to be great.



our
vision

is to put your vision 
into motion and 
bring it to life.

• From 2015 - we aim to be the leading local agency about providing comprehensive

marketing solutions. We want to bring the best services and the best convenience

for our best client.

• The most important part of any project "is understanding what the client’s needs

are and achieving them effectively and efficiently”

• Maybe you’re still wondering: But what do you do, exactly? Here’s a brief rundown:



the
What
we do

Advertising Public Relations Video Production



thanks 
to
Our 
Valued
Clients
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SOME

OUR

PROJECTS

C A S E  S T U D Y

AN AD AGENCY IS ONLY AS GOOD 

AS ITS WORK.

HERE’S OURS.



Media management

(2015 – present)
Execution:

• Media planning & buying

• Copywriting

• PR Booking

• Print ad

• TV ad

• Banner online ad



2015 – present

Handling over 

50 campaign 

PR branding 

VIB



12 issues
2016 - 2017

Execution:

- Planning & booking.

- Good relationship with the 

magazine, support bonus for 

customers (2 issues).



Media management
(2020 – present)

Execution:

• Media planning & buying

• Social media

• PR Booking

• Print ad

• TV ad

• Banner online ad



2020 – present

Handling:

- INTERCONTINENTAL®️ RESIDENCES HALONG BAY

- SAILING CLUB RESIDENCES HA LONG BAY

- GRAND BAY HALONG VILLAS

Execution: Build brand awareness

- Campaign planning & management

- Digital Media (PR, Adnetwork Banner 

Ads, Google Ads, Facebook Ads)



OBJECTIVE: Raise awareness of campaign “Summer 
2022”, “COCOXIM – DALAT ULTRA TRAIL 2022”, 
“COCOXIM – TRI FACTOR 2022”

SCOPE OF WORK
- Campaign planning & management
- Content AWO 
- KOLs - KOC booking & seeding (FB, Tiktok)
- Digital Media (PR, Google Ads, Facebook Ads)



OBJECTIVE: Raise awareness on in Instagram & TikTok

SCOPE OF WORK
Social Media Management (Instagram, TikTok)

Instagram
- Campaign planning & management
- Content AWO 
- KOLs - KOC booking & seeding
- Digital Media (Facebook Ads)

Tiktok
Topic: Products, Promotions and Daily fun at AEON
- • Timeline: 4 months (04/2022 – present)
- • Total Followers: 23.3K
- • Total Video Likes: 119.1K
- • Most-viewed Video: 258.9 Views
- • Total Video Views (Most recent 60 days): 350K Views

https://www.instagram.com/aeonvn.lifestyle https://www.tiktok.com/@aeonvietnamofficial

https://www.instagram.com/aeonvn.lifestyle
https://www.tiktok.com/@aeonvietnamofficial




Summary: The first time build brand 
awareness on Tiktok. Combined 
with access to the website to 
increase sales.

Achievement 150%: 21,7130 clicks 
and reach to 1,204,146 people with 
1,770,549 impressions; Engagement 
Rate 12.26%



OBJECTIVE: Raise awareness of 
campaign “OCB - Một nửa yêu thương”

SCOPE OF WORK
- Creative content copywriting & graphic 
design
- Social media

ACHIEVED: 50,774 Engagements; 3,886 
Reactions and reach to 386,504 people 
with 582,408 impressions in 1 week.



Campaign: Event launching Ngân hàng số
OCB OMNI

SCOPE OF WORK
- Script live stream for host “Giang Ơi” and 
KOLs; Social seeding
- Micro Influencers booking
- Creative PR content direction and 

publish to over 30 newspapers
- Host 1h live stream

ACHIEVED: 50 articles published about 
the event; Over 30K views live stream; 3K 
Engagements



Digital management
(2017 – present)

Execution:

• Digital platform management (website, fanpage)

• Digital content management

• Digital media management (media planning & buying, group 

seeding, facebook ads, google ads)



OBJECTIVE: Raise awareness of 
campaign “tiết kiệm với lãi suất
8.3%/năm”

SCOPE OF WORK
- campaign planning & 
management
- Creative content copywriting & 
graphic design
- KOLs booking & seeding
- Digital Media (PR, Google Ads, 
Facebook Ads)

ACHIEVED KPI IN 1 MONTH

- FACEBOOK ADS: Achieved 6,306 
clicks and reach to 2,826,911 
people with 4,007,063 impressions.

- GDN: Achieved 10,024 clicks with 
2,269,884 impressions.



Eximbank - Combo năng
động và sành điệu
Execution:
- Planning & buying
- Design promotion material



PR Online Management
(2016 – present)

Execution:

• Digital content management (Copywriting, reporter)

• Digital media management (media planning & buying, group 

seeding, Media Clipping)

FNG has chosen CTL as its PR agency to 
help raise awareness of the global brand in 
Vietnam for the 2016 - 2019. As well as 
ongoing content strategy and a high 
intensity pr articles production schedule, 
CTL produces articles for third party media 
distribution in Vietnam and design assets 
for FNG’s offline events.



Raising awareness of 
the Asia’s Next Top 
Model in Vietnam.
The campaign was covered by 
over 300 media organizations 
from newspapers, lifestyle sites.

Generated more than 70 million 
earned media impressions.

Top 6 game show at this time

KPIs quality: 200%

Sentiment: 100% positive



EVENT
MANAGEMENT

FOX YEP 2018
RECAP

• Location : SKYXX Garden & Lounge
• Time: 18:00 – 21:00, Jan 22th, 2019
• Total attendances: around 200

https://youtu.be/pn6YMxuByVs


Execution: Build brand awareness on 
social network with fanpage content 
management and run social ads 
promote brand. Combined with access 
to the website to increase sales.

KPIs quality: 120%

Social media management
(12/2015 – 07/2018)



Execution: Build brand awareness on 
digital (Facebook & Google display 
network).

Digital media management
(07/2016 – 11/2016)



Execution: Build brand awareness on 
PR Online & Banner Ads.

Digital media management
(08/2015 – 11/2015)



Execution (04/2015 – 06/2015):
- Digital media planning & booking.
- Design special format (rich banner)

The campaign was covered by 
over 20 media from newspapers, 
business site.

Generated more than 20 million 
impressions.

KPIs: 110%



SLIDE  30

Like all of our projects, our goal
from the start was to align
ourselves with who ZA Cosmetic is
as a brand and to identify
opportunities we could leverage to
better express their positioning.
• Web Branding
• Mobile & Tablet Adaptive
• SEO
• PR Online

ZA Cosmetic





SENDO.VN

TVC

VIETCAPITAL BANK

TVC

1. BRAINSTORMING IDEAS
2. WRITING A SCRIPT
3. CHOOSING A STYLE
4. STORYBOARDING
5. Pre -PRODUCTION
6. PRODUCTION
7. POST PRODUCTION
8. RECORDING A VOICE
9. MAKING GRAPHICS
10.DOING ANIMATION
11.DELIVERING AND SOUND FX

1. BRAINSTORMING IDEAS
2. WRITING A SCRIPT
3. CHOOSING A STYLE
4. STORYBOARDING
5. RECORDING A VOICE
6. MAKING GRAPHICS
7. DOING ANIMATION
8. DELIVERING AND SOUND FX 

https://www.youtube.com/watch?v=cgihOFa78Wk
https://www.youtube.com/watch?v=VR_qCG-5994
https://www.facebook.com/ctlmedia.vn/videos/401745573518686/
https://www.youtube.com/watch?v=4ncDeRyctgw


OUR
PARTNERS



OUR
PARTNERS



OUR
PARTNERS



Let's Work Together.

Phone: (+84) 909 068 357

E: hi@ctlmedia.vn

www.ctlmedia.vn

Ready to start your project? Contact us today.
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